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Abstract
Based on the opinions of different entrepreneurs, this study seeks to determine the importance of several factors as inducers
of the internationalization process by companies that have internationalized early in their life cycle. Factors such as the
relational networks, entrepreneurs’ specific skills and international experience of employees are considered. The empirical
study was conducted on a sample of 320 Portuguese companies. Data Exploratory Analysis methodologies and Univariate
Statistical Inference methodologies were used. Evidence was found for the importance of Relational Networks, for Specific
skills of the employees, and for the International Experience of employees, in line with the chosen Theoretical Model.
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1. Introduction
Literature on new firm’s internationalization process have been dominated by two main theoretical
models. The first model is the Internationalization Process Theory, initially developed in the works of Johanson
and Wiedersheim - Paul (1975) (Uppsala Model), Johanson and Vahlne (1977) and Johanson and Mattson
(1988). The second is the International New Ventures model (INV), first proposed by Oviatt and McDougall
(1994) and McDougall et al. (1994).
According to the internationalization process theory, companies enter new markets gradually, slowly
compromising their resources in the development of export activities. The process thus progresses in stages, as
firms start to develop locally before expanding to foreign markets (Johanson and Vahlne, 1990).
The international new ventures model (INV), on the other hand, states that some young SME’s rapidly
internationalize, exporting to distant markets practically since birth. Thus, instead of following a gradual
internationalization process, these firms enter international trade almost immediately, without waiting until they
have acquired experience in the domestic market.
The growing popularity of this new perspective on international new ventures has created a body of
literature on this issue of the beginning of internationalization.

2. Literature Review and Theoretical Framework
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A growing flow of research into international new ventures has sought to understand the causes,
processes and outcomes of the decision to early enter foreign markets. A common thread concerns the role of
learning and knowledge (McDougall and Oviatt, 2000; Cumming et al., 2009; Keupp and Gassmann, 2009;
Duarte et al., 2012). Organizational knowledge or experience, or their absence, was a central explanation for
internationalization in original stage-based models (Eriksson et al., 1997; Johanson and Vahlne, 1977, 1990).
To this perspective, De Clercq et al. (2005: 409) call behavioural view of internationalization. However, Oviatt
and McDougall (1994) recognized that individual factors, such as international experience, can also influence
the pace and the beginning of internationalization. The perspective on international new ventures thus
emphasizes the role of individual knowledge to argue that international ventures do not need organizational
experiences, routines or capabilities to enter earlier in their first external market. On the contrary, the past
experiences of founders and other key managers can replace such shortcomings (Oviatt and McDougall, 1994;
Javalgi and Todd, 2011). Also Bai et al. (2017, p. 662) concluded that “international experience, conveyed by
returnee entrepreneurs, and returnee firms’ international market knowledge act as driving mechanisms for these
firms’ international expansion”. The individual organizational knowledge about outside markets can thus help
the company to skip the incremental processes suggested by the Stages perspective (Oviatt and McDougall,
2005; Johanson and Vahlne, 2009; Vahlne et al., 2012; Vahlne and Johanson, 2013; Carlos and Pinho, 2013;
Gerschewski et al., 2015; Oura et al., 2015; Rezvani et al., 2017). This approach is called strategic choice view
by De Clerq et al. (2005). Empirical evidences from Bruneel et al. (2010) provides important insights on the
internationalization of new business, showing that younger firms are able to compensate their limited
experiential learning at company level, through learning based on previous experiences of the management
team (congenital learning), and through inter-organizational relationships (vicarious learning). The most
common type of vicarious learning discussed in conceptual and empirical works involves learning with a
network.
According to the network theory, depending on the position of a company in the network, this will define
its range of opportunities and constraints and thus develop its strategies. Rezvani et al. (2017) finds that “the
greater the power (knowledge, financial resources, etc.) of people and enterprises in the network, the more
information is granted them about business opportunities, potential markets, etc., and the more possibilities for
them to make use of such information”. Johanson and Vahlne (2009) report that these relationships have a
strong impact on market selection as well as on entry mode because they easily identify and exploit new
opportunities. According to Rebocho (2010), cooperation networks undoubtedly favour the competitiveness of
companies and have become an important tool to support SME’s internationalization. Henriques (2000) states
that potentially conflictive relationships and divergent interests are seen as collaborative partnerships around a
common goal: internationalization. Santos et al. (2012) and Ibeh and Kasem (2011) argue that networks are
even more important for SME’s due to their lack of human, technical and financial resources, in order to be
able to internationalize their operations on their own. Integration into a network is likely to strengthen the
competitiveness of these companies in the international market. Being a member of a network provides a variety
of technical, financial, and perhaps even more important, knowledge about the external market enabling a
reduction in the risks of psychological distance.
Fernhaber and Li (2013) make another approach to the importance of knowledge in Network Theory.
These authors give us a different perspective on this theory and that fits into the so-called Attention Based
View. The established networks contribute effectively to build the knowledge base of a company, which in turn
establishes the bases to recognize and value international opportunities (Casillas et al., 2009; Fernhaber and Li,
2013; Bai and Johnson, 2017). Although several international exposure sources may be present in the external
environment, according to the so-called "limited rationality" of Attention-based View (Ocasio, 1997, 2011) the
different network relations can thus provide entrepreneurs with support in order to direct their attention to the

international opportunities most appropriate to the situation of each company. This perspective is confirmed in
Bai and Johnson (2017).
Another perspective is the motivation that an entrepreneur directs towards the internationalization that
has also been attributed, as we have seen, to external forces. Proponents of the Population Ecology approach
argue that external forces such as competition and also specific personality traits lead the entrepreneur to seek
other opportunities in foreign markets (Westhead et al., 1998). According to Ibrahim (2004) to get a better
understanding of the entrepreneur's decision to internationalize, we must understand his mind and its
entrepreneurial characteristics. In fact, many schools of thought portray the entrepreneur as an individual driven
by a number of environmental factors and also by personality traits. Research on entrepreneurship has identified
a number of traits associated with entrepreneurs, such as the need for achievement, the propensity to take risks,
the locus of control or self-confidence, and tolerance to contexts of uncertainty (Ibrahim and Ellis, 2002). It has
also been argued that the choice of an entrepreneurial career is related to external factors such as culture (Dana,
1993).
Evidence from some empirical studies also reveals that the company's own size has an impact on the
internationalization decision, namely on the entry mode. Smaller companies, lacking the resources and
experience to venture into foreign markets, prefer entry modes with shared solutions (Breda, 2010; Fletcher and
Harris, 2012). Therefore, the constraints faced by small companies (Cuervo-Cazzura and Un, 2007) oblige them
to seek solutions that minimize risks and the degree of commitment and to use partnerships to internationalize
(Acs et al., 1997).
Based on the theoretical review, it was established the theoretical model on which this empirical study
will be based. We decided to focus our attention on the following driving factors entrepreneurial
internationalization: Relational networks (Johanson and Mattsson, 1988; Leiblein and Reuer, 2004; Breda,
2010; De Clercq et al., 2012; Fernhaber and Li, 2013; Bai and Johnson, 2017; Rezvani et al., 2017) and
variables related to Experience/Skills: Specific skills of the collaborators/employees (Westhead et al., 1998;
Ibrahim, 2004; Gerschewski et al., 2015; Oura et al., 2015; Rezvani et al., 2017), and International Experience
(Eriksson et al., 1997; Johanson and Vahlne, 1977, 1990; Oviatt and McDougall, 1994; De Clerq et al., 2005;
Bai et al., 2017), which we will consider as the first group of Endogenous Variables.
We also decided to include some important variables, taken from the previous theoretical review, which
could contribute to differentiate the companies into different groups. In order to do this, we include the company
age (Oviatt and McDougall, 1994; De Clercq et al., 2012; Fernhaber and Li, 2013; Milanov and Fernhaber,
2013) and the company size (Lorga, 2003; Tulder et al. 2011; Dess et al. 2008; Breda, 2010). This will be the
second group of Endogenous Variables.

3. Research Method
Based on the opinions of different Portuguese entrepreneurs, this study seeks to determine the
importance attributed to several factors considered as inducers of the internationalization process by companies
that are internationalized early in their life cycle. For example, factors such as a relational network, personal
characteristics and acquired skills of entrepreneurs and employee’s international experience can act as
empowering or inducing agents for the company internationalization process.
In order to achieve the propose objectives, we decided to test the following investigation hypotheses,
which we extract from our theoretical model:
HA: The degree of importance attributed by the entrepreneurs to the variables presented depends on the
degree of International Maturity of the Company (early internationalization ( ≤ 6 years) vs. later
internationalization (> 6 years).
And more concretely:
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HA.1: The degree of importance attributed to Employees International Experience depends on the degree
of International Maturity of the Company (early internationalization (≤ 6 years) vs. later internationalization
(> 6 years);
HA.2: The degree of importance attributed to Employees Specific Skills depends on the degree of
International Maturity of the Company (early internationalization (≤ 6 years) vs. later internationalization
(> 6 years);
HA.3: The degree of importance attributed to Relational Networks depends on the degree of International
Maturity of the Company (early internationalization (≤ 6 years) vs. later internationalization (> 6 years);
HA.4: Companies with an early internationalization assign greater importance to International Experience
of Employees than companies that have a later internationalization;
HA.5: Companies with an early internationalization assign greater importance to Employees Specific Skills
of Employees, than companies that have a later internationalization;
HA.6: Companies with an early internationalization assign greater importance to relational networks than
companies that have a later internationalization;
HA.7: The degree of importance attributed by the entrepreneurs to the other variables (in particular
Company age) depends on the degree of International Maturity of the Company (early internationalization
(≤ 6 years) vs. later internationalization (> 6 years).
HB: Companies that consider Employees International Experience as an important factor also consider
Relational Networks (formal/informal) as important for their internationalization.
To reach these objectives, we choose a quantitative approach and use as a research instrument a
questionnaire survey entitled: "Factors that contribute to the effectiveness of a company’s internationalization".
In structural terms, the questionnaire was divided into two parts:
i) Questions about the general characteristics of the company and also about its insertion in the
international market;
ii) Questions about the factors with the greatest impact on internationalization.
In the second part all variables were chosen based on the review of the literature and already and
referenced in the theoretical model. The questionnaire was sent by e-mail to the exporting companies and/or
interested in exporting (study population) of the AICEP-Portugal Global Database. The survey was publicized
from April 15 to December 31, 2013. We were able to collect a total of 320 valid answers (sample), in a total
of 8103 companies (study population), or approximately 4% response rate. Based on the obtained answers, we
verified that almost 50% of respondents can be considered as early internationals, since they have
internationalized at most with 6 years of age (less than 7 years).
In the survey, an ordinal scale was used for the respondents to assign a classification to the different
items according to the 5-point Likert scale (importance scale), consistent with studies by Cordeiro (2009),
Honório (2006) and Blomstermo et al. (2004). The classification categories are: "not important", "unimportant",
"moderately important", "very important" and "extremely important". The type of ordinal scale used in our
questionnaire is classified by Hill and Hill (2008), as a rating scale.
The data collected from April to December 2013 was analysed using a combination of simple statistical
techniques with multivariate statistical techniques. Given the nature of the database to be explored and the
research objectives, we used Univariate Statistical Inference methodologies (here confirmatory inferential
analyses were performed with hypothesis tests appropriate to the variables in study and multiple comparisons
of means, according to Marôco (2011)).

4. Inferential analysis - contingency tables - association between variables
4.1. International maturity of the company vs. Employers international experience

In order to assess whether the degree of importance assigned to the Employee International Experience
depends on the degree of International Company Maturity (early internationalization (≤ 6 years) vs. later
internationalization (> 6 years)), we used the Chi-square independence test (X2), followed by Fisher test. A
probability of type I error (α) of .05 was considered.
Our statistical hypotheses are H0: The importance assigned to the Employees International Experience
is independent of the degree of Company International Maturity vs. H1: The emphasis on International
Experience of employees is not independent of the degree of International Enterprise Maturity.
In order to strictly implement the Chi-square independence test (X2) we have to check the three following
conditions: i) N> 20; ii) all Eij is greater than 1; iii) at least 80% of Eij are greater than 5 (Maroco 2011, p. 104).
The "minimum expected Eij is 0.98" which violates the 2nd condition. For this reason, was then
performed the Fisher test. The Fisher´s exact test is a nonparametric test that can be used to compare two or
more independent samples of small dimension as a qualitative variable. This test can be used instead of the X^2
test when this one should not be applied (Maroco 2011, p. 108).
Table 01. Chi-square independence test – International maturity of the company vs. Employers international
experience
Chi-Square Tests
Value

df

Asymp. Sig.
(2-sided)

Exact Sig.
(2-sided)

Exact Sig.
(1-sided)

Pearson Chi-Square
20.345a
4
.000
.000
Likelihood Ratio
21.511
4
.000
.000
Fisher's Exact Test
20.133
.000
Linear-by-Linear
7.906b
1
.005
.005
.003
Association
N of Valid Cases
319
a. 2 cells (20,0%) have expected count less than 5. The minimum expected count is ,98.
b. The standardized statistic is -2,812.

Point
Probability

.001

Elaborated by the authors.
2

As we want to test the same hypothesis as the ones on X test, and as the probability of significance to
the bilateral Fisher test ("Exact Sig. 2-sided") is = 0.000, we reject the H0 hypothesis that the importance
attached to the Employees international experience is independent of the degree of International Maturity of
the Company, so we conclude that the importance attributed to the Employees International Experience depends
on the degree of International Maturity of the Company.
In point 5, when analysing the non-parametric tests, we will test the hypothesis that companies with an
early internationalization (group 1) attribute greater importance to the Employees International Experience than
companies with later internationalization (group 2).
4.2. International maturity of the company vs. Employees specific competencies
To evaluate if the degree of importance attributed to the employees’ specific skills depends on the degree
of International maturity of the company we apply the Chi-square independence test (X2), followed by Fisher
test. A probability of type I error (α) of .05 was considered.
Our statistical hypotheses are H0: The importance attached to the Employees Specific Skills is
independent of the degree of International Maturity of the Company vs. H1: The importance attached to the
specific skills of the employees is not independent of the degree of International Maturity of the Company.
One of the results was that there are "3- cell (30%) with less than 5 Eij" which violates the 3rd condition
of applicability of the X^2 test. For this reason, we performed then the Fisher test.
Since the probability of significance to the bilateral Fisher test ("Exact Sig.2-sided") is = .015, we reject
H0 hypothesis that the importance attached to the Employees Specific Skills is independent of the degree of
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International Maturity of the Company, that is, the importance attributed to the Specific Skills of Employees
depends on the degree of International Maturity of the Company.
Table 02. Chi-square independence test – International maturity of the company vs. Employees specific
competencies
Chi-Square Tests
Asymp. Sig.
df
(2-sided)
4
.024
4
.020

Value
Pearson Chi-Square
Likelihood Ratio
Fisher's Exact Test
Linear-by-Linear
Association
N of Valid Cases

11.198a
11.648
11.184
3.914b

1

.048

Exact Sig.
(2-sided)
.016
.018
.015

Exact Sig.
(1-sided)

.055

.028

Point
Probability

.008

320

a. 3 cells (30.0%) have expected count less than 5. The minimum expected count is .49.
b. The standardized statistic is -1.978.
Elaborated by the authors.
Later on, when analysing non-parametric tests, we will test the hypothesis that companies with an early
internationalization (group 1) attribute greater importance to the Employees Specific Skills than companies
with later internationalization (group 2).
4.3. International maturity of the company vs. Relational network in the host country
To evaluate the degree of importance attributed to the Relational network in the Host Country depends
on the degree of International Maturity of the Company we apply the Chi-square independence test (X2). A
probability of type I error (α) of .05 was considered.
Our statistical hypotheses are H0: The importance attributed to the Relational network in the Host
Country is independent of the degree of Company International Maturity vs. H1: The importance attributed to
the Relational network in the Host Country is not independent of the degree of Company International Maturity.
Table 03. Chi-square independence test – International maturity of the company vs. Relational network in
the host country
Chi-Square Tests
Asymp. Sig.
df
(2-sided)
4
.525
4
.525

Value
Pearson Chi-Square
Likelihood Ratio
Fisher's Exact Test
Linear-by-Linear
Association
N of Valid Cases

3.197a
3.201
3.234
.020b

1

.889

Exact Sig.
(2-sided)
.530
.536
.522

Exact Sig.
(1-sided)

.915

.466

Point
Probability

.042

319

a. 0 cells (.0%) have expected count less than 5. The minimum expected count is 5.34.
b. The standardized statistic is -.140.
Elaborated by the authors.
The applicability conditions of X test are ensured. However, as the probability of significance for the
2

X2 test bilateral ("Exact Sig. 2-sided") is =.530, we retain hypothesis H0 and concluded that the importance
attached to Contacts in the Host Country is independent of the degree of International Maturity of the Company.

5. Non-parametric tests for mean comparison (Wilcoxon-Mann-Whitney test)
The Wilcoxon-Mann-Whitney test, or simply Mann-Whitney's test, is a nonparametric test appropriate
to compare the distribution of functions of at least one ordinal variable measured in two independent samples
(Maroco, 2011, p. 307). This test can also be used as an alternative to the t- Student test (used to test whether
the mean of two populations are not significantly different (Maroco 2011, p. 199)), namely when the
assumptions of this test are not valid (for example, heterogeneous variances and biased).
To study the effect of International Maturity of companies (early internationalization (≤ 6 years) vs later
internationalization (> 6 years), according to De Clercq et al., 2012)) on the classification of the importance of

the dependent variables that we are studying, companies were separated into 2 groups (1 early-internationals;
2 No early-internationals). In order to assess whether the international maturity significantly affected the
opinion of entrepreneurs on the importance of different variables we proceeded to Wilcoxon-Mann-Whitney
test (nonparametric test) as described in Maroco (2011). Group 1 and 2 will be needed later to compare the
means of orders. It was considered an error probability of type I (α) of .05.
The Mann-Whitney test indicates that there are significant differences between the two groups of
companies (Asymp. Sig. (2-tailed)), for the variables Company size (p = .006), Company Age (p = .006),
Employees specific skills (p = .024) and Employees international experience (p = .001).
In the following step we compared the average of orders for comparison the two groups of companies.
Average of Orders Comparison
The hypothesis that companies with early Internationalization (X1) attribute less importance (measured
on an ordinal scale of 1-nothing important 5 - extremely important) to variables such as Company Age and
Company Size, and most important variables such as Employees Specific Skills and Employees International
Experience compared with companies with later Internationalization (X2) was evaluated by nonparametric
Wilcoxon-Mann-Whitney test, followed by comparison of the means of orders. All hypotheses were confirmed,
as can be verified by the following analyses.
Table 04. Average of Orders Comparison
Ranks
International Experience
Classification

N
1
2

Company Age
Total

1
2

Company size
Total

1
2

Employees Specific Skills
Total
Employees International
Experience

1
2
Total

154
163
317
152
162
314
156
164
320
156
163
319

Mean
Rank
145.02
172.21

Sum of
Ranks
22332.50
28070.50

143.68
170.46

21840.00
27615.00

171.54
150.00

26760.50
24599.50

176.38
144.33

27514.50
23525.50

Elaborated by the authors.
Once the differences are statistically significant the comparison of the means of orders shows the
following results:
Company Age: Since the average of the orders for the sample of companies with early
internationalization (145.02) is lower than the average of the orders for the sample of companies with later
internationalization (172.21), Exact Sig. (Exact Sig. (1-tailed)) is for the unilateral test left with H1: F (X1) <F
(X2). Being p EU = .003 < α = .05 reject H0: F (X1) ≥ F (X2), concluding that the degree of importance
attributed to the Company Age by companies with early internationalization is lower than assigned by
companies with later internationalization, which seems quite logical.
Company size: Also for this variable is true that the average of the orders for the sample of companies
with early internationalization (143.68) is lower than the average of the orders for the sample of companies
with later internationalization (170.46), Exact Sig. (Exact Sig. (1-tailed)) then is for the unilateral left test with
H1: F (X1) <F (X2). Being p EU = .003 < α = .05 reject H0: F (X1) ≥ F (X2), concluding that the degree of
importance attributed to the Company's size by companies with early internationalization is lower than assigned
by companies later internationalization, which seems also quite acceptable.
Employees Specific Skills: Since the average of the orders for the sample of companies with early
internationalization (171.54) is in the case of this variable greater than the average of the orders for the sample
of companies with later internationalization (150.00), the Exact Sig. (Exact Sig. (1-tailed)) is to the unilateral
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right test to H1: F (X1)> F (X2). Being p EU = .012 < α = .05 reject H0: F (X1) ≤ F (X2), concluding that the
degree of importance attributed to specific skills of employees by companies with early internationalization is
greater than that allocated by companies with later internationalization, as we predicted.
Employees International Experience: Regarding employees’ international experience, as the average
of the orders for the sample of companies with early internationalization (176.38) is also in this case, higher
than the average of the orders for the sample of companies with later internationalization (144.33), Exact Sig.
(Exact Sig (1-tailed)) is also for the unilateral right test with H1: F (X1)> F (X2). Being p EU = .000 < α = .05
reject H0: F (X1) ≤ F (X2), concluding that the degree of importance assigned to the Employees International
Experience by companies with early internationalization is greater than that allocated by companies with later
internationalization, as originally supposed.

6. Conclusion and Discussions
Based on the research hypotheses derived from our theoretical model, we analyse the results of the
survey in order to confirm that the most important factors considered as inducers of the internationalization
process are within the chosen theoretical model (with special emphasis on the variables related to the Relational
Networks and the variables related to the Experience/Skills) and try to ascertain if the importance assigned to
the chosen variables depends on the Company International Maturity.
With respect to HA, “The degree of importance assigned by the entrepreneurs to the presented variables
depends on the degree of International Maturity of the Company (early internationalization (≤ 6 years) vs. later
internationalization (> 6 years), results indicate that Companies with an early internationalization attribute a
greater degree of importance to the Employees International Experience relatively to companies with a later
internationalization. Our results confirm those obtained by Johanson and Mattsson (1988), De Clercq et al.
(2012) and Rezvani et al. (2017), among others.
We also note that companies with early internationalization assign a superior degree of importance to
the Employees Specific Skills when compared to companies with later internationalization, in line whit the
conclusions of Westhead et al. (1998), Gerschewski et al. (2015) and Rezvani et al. (2017).
The importance attributed to the Relational networks in the Host Country is independent of the degree
of International Maturity of the Company, so we can, along with the descriptive analysis of the data, state that
regardless of the degree of International Maturity of the company, all companies attach large importance to the
Relational networks in the Host Country. This result is also supported by the researches of several authors focus
in the study of Network Theory in internalization as well by our theoretical framework. However, it contradicts
the results obtained by Casillas, et al. (2009) and De Clercq, et al. (2012).
As for HB, “Companies that consider Employees International Experience as an important factor also
consider Relational Networks (formal/informal) as important for their internationalization”, our conclusions
point in the same direction as Bruneel et al. (2010), stating that those companies that attach greater importance
to the Employees International Experience are also those that consider the Network of Contacts in the Host
Country more important.
Most of the empirical work tries to relate the determinants of internationalization with its results, treating
the company as a "black box", as a set of factors that will lead to a certain result. In this work, on the other
hand, we present the perspective of the entrepreneur and the manager of the company, their opinions on the
factors that contribute the most to make their companies internationalization possible, as well as its
entrepreneurial initiatives for early internationalization. It is for the entrepreneur and for the characteristics of
the company and its employees that the majority of our analysis is directed.
This study allows a better understanding of the role of employees’ international experience, employees
specific skills and relational networks in the internationalization process and presents added value for managers
in the design and management of the internationalization process. This knowledge will allow entrepreneurs to

optimize their resources and consider the establishment of alliances and relational networks in order to leverage
their internationalization process.
Based on the results presented here, future work will seek to study a larger sample and most
representatives of all sectors of activity, which will analyse more clearly the opinions of entrepreneurs in
specific sectors and even compare them with the entrepreneurs from other sectors.

References
Acs, Z., Morck, R., Shaver, J. and Yeung, B. (1997), “The Internationalization of Small and Medium-Sized Enterprises: A
Policy Perspective”, Small Business Economics, vol.9, nº 1, 7–20.
Bai, W. and Johanson, M. (2017), “International opportunity networks”, Industrial Marketing Management,
https://doi.org/10.1016/j.indmarman.2017.07.004.
Bai, W., Johanson, M. and Martín, O. M. (2017), “Knowledge and internationalization of returnee entrepreneurial firms”,
International Business Review, 26 (4), 652-665.
Blomstermo, A., Eriksson, K., Lindstrand, A. and Sharma, D. (2004), “The perceived usefulness of network experiential
knowledge in the internationalizing firm”, Journal of International Management, vol. 10, nº3, 355–373.
Breda, Z. (2010), “Redes Relacionais e a Internacionalização da Economia do Turismo - O caso do investimento
Português no estrangeiro no sector hoteleiro”, Unpublished PhD Thesis: Universidade de Aveiro.
Brito, C. (1993), “Estratégias de Internacionalização e Cooperação Empresarial”, Faculdade de Economia do Porto,
Working Paper nº38.
Brito, C. and Lorga, S. (1999), “Marketing Internacional”, Sociedade Portuguesa de Inovação, Porto.
Bruneel, J., Yli-Renko, H. and Clarysse, B. (2010), “Learning from experience and learning from others: how congenital
and inter organizational learning substitute for experiential learning in young firm internationalization”, Strategic
Entrepreneurship Journal, vol. 4, 164–182.
Carlos, M. R. and Pinho, J. (2013). “The role of relational social capital in examining exporter-intermediary
relationships”, European Business Review, 25(6), 553–570.
Casillas, J., Moreno, A., Acedo, F. and Gallego, M. (2009), “An integrative model of the role of knowledge in the
internationalization process”, Journal of World Business, vol. 44, nº 3, 311–322.
Chagas, A. and Siqueira, S. (2010), “Características do Empreendedorismo Internacional Presente do Processo de
Internacionalização das Empresas: uma abordagem teórica”, Revista eletrônica da Faculdade Adventista de Administração
do Nordeste, 12-20.
Chandra, Y., Styles, C. and Wilkinson, I. (2009), “The recognition of first time international entrepreneurial opportunities:
Evidence from firms in knowledge-based industries”, International Marketing Review, vol. 26, nº 1, 30–61.
Chiva, R., Ghauri, P. and Alegre, J. (2013), “Organizational Learning, Innovation and Internationalization: A Complex
System Model”, British Journal of Management.
Churruca, A. and Garcia-Lomas, O. (1995), “Marketing Internacional”. Madrid: Ed. Piramide.
Cordeiro, C. (2009), “Spin offs de origem académica e processo de internacionalização. Um contributo empírico”,
Dissertação de Mestrado em Economia e Gestão Internacional, Faculdade de Economia da Universidade do Porto, Porto.
Coviello, N. and Munro, H. J. (1997), “Network relationships and the internationalization process of small software firms.
International Business Review”, vol. 6, nº 4, 361–386.
Cuervo-Cazurra, A. and Un, C.A. (2007), “Types of difficulties in internationalization and their consequences”, in
Tallman, S.B. (Ed.), A new generation in international strategic management (pp. 63-80). Northampton: Edward Elgar
Publishing.
Cumming, D., Sapienza, H., Siegel, D. and Wright, M. (2009), “International entrepreneurship: managerial and policy
implications”, Strategic Entrepreneurship Journal, vol. 3, nº 4, 283–296.
Dana, L. (1993), “An inquiry into culture and entrepreneurship: case studies of business creation among immigrants in
Montreal”, Journal of Small Business Entrepreneurship, Sept., 16–27.
De Clercq, D., Sapienza, H. and Crijns, H. (2005), “The internationalization of small and medium-sized firms: The role of
organizational learning effort and entrepreneurial orientation”, Small Business Economics, vol. 24, nº 4, 409–419.
De Clercq, D., Sapienza, H., Yavuz, R. and Zhou, L. (2012), “Learning and knowledge in early internationalization
research: Past accomplishments and future directions”, Journal of Business Venturing, vol. 27, 143–165.
Dess, G., Lumpkin, G. and Eisner, A. (2008), “Strategic Management”, Chicago: McGraw-Hill Irwin.
Duarte, R. G., Castro, J. M., Cruz, A. L. and Miura, I. K. (2012), “The role of interpersonal networks in the
internationalization of higher education institutions”, Educação em Revista, vol. 281, nº 1, 343-370.
Eriksson, K., Johanson, J., Majkgard, A. and Sharma, D. D. (1997), “Experiential Knowledge and Cost in the
Internationalization Process”, Journal of International Business Studies, vol.28, nº 2, 337-360.
Eriksson, K., Majkgard, A. and Sharma, D. (2000), “Path dependence and knowledge development in the
internationalization process”, Management International Review, vol. 40, 307–328.
Fernhaber, S. and Li, D. (2013), “International exposure through network relationships: Implications for new venture
internationalization”, Journal of Business Venturing, vol. 28, 316-334.
Fletcher, M. and Harris, S. (2012), “Knowledge acquisition for the internationalization of the smaller firm: Content and
sources”, International Business Review, vol. 21, nº 4, 631-647.
Gerschewski, S., Rose, E. and Lindsay, V. (2015). “Understanding the drivers of international performance for born
global firms: An integrated perspective”, Journal of World Business, 50(3), 558–575.

http://dx.doi.org/
Corresponding Author:
Selection and peer-review under responsibility of the Organizing Committee of the conference
eISSN: 2357-1330

Henriques, M. (2000), “O Marketing Organizacional”, in C. Brito, and P. Lencastre (Coords.), Horizontes do Marketing.
Lisboa: Editorial Verbo.
Hill, M. M. and Hill, A. (2008), ”Investigação por Questionário”, Edições Sílabo, Lisboa.
Honório, L. C. (2006), “Drivers Motivacionais da Internacionalização de Empresas Mineiras de Manufaturados”, VII
Simpósio de Excelência em Gestão e Tecnologia.
Ibeh, K. and Kasem, L. (2011), “The network perspective and the internationalization of small and medium sized software
firms from Syria”, Industrial Marketing Management, vol. 40, nº 3, 358-367.
Ibrahim, A. B. (2004), “Internationalization: motive and process”, in L.-P. Dana (Ed.), Handbook of Research on
International Entrepreneurship (pp. 129-136). Cheltenham, UK; Northampton, MA, USA: Edward Elgar.
Ibrahim, A. and Ellis, W. (2002), “Entrepreneurship and Small Business Management”, 4th edition, Kendall/ Hunt
Publishing Company, Iowa.
Javalgi, R. and Todd, P. (2011), “Entrepreneurial orientation, management commitment, and human capital: The
internationalization of SMEs in India”, Journal of Business Research, vol. 64, 1004-1010.
Johanson, J. and Mattsson, L. (1988), “Internationalization in industrial systems: A network”, in N. Hood, and J.-E.
Vahlne (Eds.), Strategies In Global Competition (pp. 287-314). New York: Croom Helm.
Johanson, J. and Vahlne, J.E. (1977), “The Internationalization Process of the Firm: A Model of Knowledge Development
and Increasing Foreign Market Commitments”, Journal of International Business Studies, vol.8, 23-32.
Johanson, J. and Vahlne, J.E. (1990), “The mechanism of internationalization”, International Marketing Review, vol. 7, nº
4, 11-24.
Johanson, J. and Vahlne, J.E. (2009), “The Uppsala internationalization process model revisited: From liability of
foreignness to liability of outsidership”, Journal of International Business Studies, vol. 40, 1411-1431.
Johanson, J. and Wiedersheim-Paul. (1975), “The internationalization of the firm: four Swedish cases”, Journal of
Management Studies, vol. 12, nº 3, 305-322.
Keupp, M. and Gassmann, O. (2009), “The past and the future of international entrepreneurship: a review and suggestions
for developing the field”, Journal of Management, vol. 35, nº 3, 600–633.
Knight, G. and Cavusgil, S. T. (2004), “Innovation, organizational capabilities, and the born global firm”, Journal of
International Business Studies, vol. 35, nº 2, 124-141.
Leiblein, M. and Reuer, J. (2004), “Building a foreign sales base: the role of capabilities and alliances for entrepreneurial
firms”, Journal of Business Venturing, vol. 19, nº 2, 285–307.
Lorga, S. (2003), “Internacionalização e Redes de Empresas: Conceitos e Teorias”, Editorial Verbo, Lisboa.
Marôco, J. (2011), “Análise Estatística com o SPSS Statistics”, Pero Pinheiro: Report Number 2011.
McDougall, P. and Oviatt, B. M. (2000), “International entrepreneurship: the intersection of two research paths”,
Academy of Management Journal, vol. 43, nº 5, 902–906.
McDougall, P., Shane, S. and Oviatt, B. M. (1994), “Explaining the formation of international new ventures: The limits of
theories from international business research”, Journal of Business Venturing, vol. 9, nº 6, 469-487.
Milanov, H. and Fernhaber, S. (2013), “When do domestic alliances help ventures abroad? Direct and mederating effects
from a learning perspective”, Journal of Business Venturing. doi:http://dx.doi.org/10.1016/j.jbusvent.2013.05.004
Ocasio, W. (1997), “Towards an attention-based view of the firm”, Strategic Management Journal, vol. 18, 187–206.
Ocasio, W. (2011), “Attention to attention”, Organization Science, vol. 22, 1286–1296.
Oura, M., Zilber, S. and Lopes, E. (2015), “Innovation capacity, international experience and export performance of
SMEs in Brazil”, International Business Review, 25(4), 921–932.
Oviatt, B. M. and McDougall, P. P. (1994), “Toward a Theory of International New Ventures”, Journal of International
Business Studies, vol. 25, nº 1, 45-64.
Oviatt, B. M. and McDougall, P. P. (2005), “Defining international entrepreneurship and modeling the speed of
internationalization”, Entrepreneurship: Theory and Practice, vol. 29, nº 5, 537–553.
Rebocho, P. (2010), “A Internacionalização das PME no Período 2008/2010”, Dissertação de Mestrado, Instituto
Politécnico de Lisboa; Instituto Superior de Contabilidade e Administração de Lisboa, Lisboa.
Rezvani, M., Davari, A. and Parvaneh, N. (2017), “Identifying and Prioritizing the Contributory Factors to the Early
Internationalization of International New Ventures in Halal Food Industry”, International Business Research, issue 6, 189198.
Santos, J., Ferreira, M. and Reis, N. (2012), “Industrial network membership: reducing psychic distance hazards in
internationalization of firms”, Revista Brasileira de Gestão de Negócios, 438-452.
Tulder, R., Lehmann, A.T. and Verbeke, A. (2011), “Entrepreneurship research in International Business Studies”, in
Verbeke, A., Lehmann, A.T., Tulder, R. (Eds), Entrepreneurship in the Global Firm (pp. 1-17). UK: Emerald Group
Publishing.
Vahlne, J. E.and Johanson, J. (2013), “The Uppsala model on evolution of the multinational business enterprise–from
internalization to coordination of networks”, International Marketing Review, vol. 30, nº 3, 189-210.
Vahlne, J.E., Schweizer, R. and Johanson, J. (2012), “Overcoming the Liability of Outsidership - The Challenge of HQ of
the Global Firm”, Journal of International Management, vol. 18, 224–232.
Westhead, P., Wright, M. and Ucbasaran, D. (1998), “The internationalisation of new and small firms”, Frontier of
Entrepreneurship Research, 464.

